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Job Description

Job Title:
Manager, Marketing
Job Code:
BE6400
Job Grade:
L
SJC Code:
KADNML


Reports to:  
Director
EEO-1/Job Family:
Officials/Managers
Supervises:
None
Created/Revised:
February 17, 2006
Ed/Exp:
BA/10
Travel:
< 5%
Lic/Cert:
None
Environment:
General Office


Objective: To manage the global marketing of aviation and/or marine products and services to potential and existing commercial and/or military clients. To manage the research, competitive analysis, development, and validation of marketing strategies.  To manage data acquisition and data analysis, develop and distribute a consolidated and comprehensive marketing metrics, and produce an annual strategic marketing plan.  To develop marketing communications, trade show/event campaigns, advertising campaigns, branding, product and pricing strategies, and new product/service roll-outs.  To lead, coordinate, and act as liaison to executive management in the planning and achievement of corporate objectives for designated business units.  To lead development, implementation, and maintenance of comprehensive marketing strategies for internal and external web presence.
Essential Functions: 

1. Manages the global marketing of aviation and/or marine products and services to potential and existing commercial and/or military clients.
2. Develops the initial short-term vision and values for marketing services and, in conjunction with staff and the consensus of senior leadership, congeals vision and values into a long-term strategic plan.
3. Manages the research, competitive analysis, development, and validation of marketing strategies.

4. Manages data acquisition and data analysis, develop and distribute a consolidated and comprehensive marketing metrics, and produce an annual strategic marketing plan.

5. Develops marketing communications for trade show/event campaigns, advertising campaigns, branding, product and pricing strategies, and new product/service roll-outs.

6. Leads, coordinates, and acts as liaison to executive management in the planning and achievement of corporate objectives for designated business units.
7. Leads development, implementation, and maintenance of comprehensive marketing strategies for internal and external web presence.
8. Communicates and achieves a corporate vision, and a demonstrated proficiency leading the autonomous development and implementation of innovative strategies to achieve business unit objectives.

9. Develops the initial short-term vision and values for marketing services and, in conjunction with staff and the consensus of senior leadership, congeals vision and values into a long-term strategic plan.

10. Manages a budget within guidelines, which includes direct responsibility for profit and loss.

11. Creates, develops and manages a start-up marketing function for both U.S. domestic and international impact.

12. Works with and/or manages the direct and indirect efforts of an internal and external marketing team.
13. Manages existing marketing business models and leveraging the maximum value from limited resources.

14. Maintains a state-of-the-art knowledge of the aerospace and aviation industry.
15. Conceives, implements, manages, and coordinates diverse marketing campaigns for products, services, or business lines, including product development and/or research, direct mailing, printing, customer events, trade shows, media relations, e-business, and Internet.
16. Coordinates marketing to potential and existing outlets for the sale of Jeppesen products, services and technologies.
17. Develops, maintains and evolves working relationships with internal teams, external professionals and customers, and various support organizations.  Builds relationships to achieve targeted profitability and growth for assigned products and services.
18. Manages marketing activities while also validating the perpetual integrity and security of all proprietary data, client information, and intellectual property.
19. Conducts original presentations on marketing strategies to internal teams and, as required or requested and approved, to senior executives and clients. 
20. Perform other related duties, including special projects, as requested or required.
Education/Experience: Bachelor’s degree in marketing, advertising, or business development with an emphasis in aviation and/or marine products, services and technologies, or the equivalent combination of related training, proficiency and experience.  Ten (10) or more years of related experience managing a global marketing function, preferably involving aviation and/or marine products, services and technologies for commercial and/or governmental markets, and seven (7) or more years of supervisory experience, or the equivalent in validated proficiency.
Skills, Knowledge & Abilities: Demonstrated proficiency managing the global marketing of aviation and/or marine products and services to potential and existing commercial and/or military clients. Demonstrated proficiency developing short-term and long-term vision and values for marketing services in conjunction with staff and senior leadership.  Demonstrated proficiency managing the research, competitive analysis, development, and validation of marketing strategies.  Demonstrated proficiency managing data acquisition and data analysis, developing and distributing a consolidated and comprehensive marketing metrics, and producing an annual strategic marketing plan.  Demonstrated proficiency developing marketing communications, trade show/event campaigns, advertising campaigns, branding, product and pricing strategies, and new product/service roll-outs.  Demonstrated proficiency leading, coordinating, and acting as liaison to executive management in the planning and achievement of corporate objectives for designated business units.  Demonstrated proficiency leading development, implementation, and maintenance of comprehensive marketing strategies for internal and external web presence.  Demonstrated proficiency working with and/or managing the direct and indirect efforts of an internal and external sales force.  Demonstrated proficiency managing a budget with guidelines, which includes direct responsibility for profit and loss.  Demonstrated proficiency creating, developing and managing a start-up marketing function for both U.S. domestic and international impact.  Demonstrated proficiency managing diverse marketing campaigns through in-house print and electronic publications, direct mail, customer events, trade shows, media relations, e-business, and the Internet.  Demonstrated proficiency conducting original marketing research and analysis, and the consistent achievement of projected results based on analysis performed.  Demonstrated effective and diplomatic oral and written communication skills, including making scheduled/unscheduled presentations before diverse business development teams, executive management, and external clients.  Demonstrated experience persuading and negotiating others to embrace strategies proposed.  
Licensure/Certification: None

Performance Requirements: Employee must comply with Jeppesen’s policies and procedures, including but not limited to: attendance, harassment, EEO/AA, confidentiality, security, safety, conflict of interest, ethics, copyright and patent, completion of core management development requirements, and use of company equipment/products/services, etc.
Physical Requirements: Character and scope of essential functions require constant sitting, seeing, hearing, repetitive motion, and occasional lifting of general  office materials [reams of paper, telephone books, flight manuals, binders, etc., typically weighing ten (10) pounds or less.  Employee must comply with safety and security requirements, and wear Personal Protective Equipment (PPE) as requested or required.
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