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Job Description

Job Title:
Product Manager, Senior
Job Code:
JE5798
Job Grade:
J23
SJC Code:
KADQ4

Reports to:  
Designated Manager/Director
EEO-1/Job Family:
Professional
Supervises:
None
Created/Revised:
March 14, 2005
Ed/Exp:
BA/10 Years
Travel:
< 25%
Lic/Cert:
None
Environment:
General Office


Objective: To perform as a senior level subject matter expert in the management of products, merchandise, and services of the highest levels of complexity, diversity, and financial impact.  To act as a senior level point-of-contact for the consistent representation and communication of product management.  To plan, analyze, review, prepare, develop, conduct, and maintain research and analysis on designated products, and communicate findings to designated audiences, as directed. To optimize profit and meet marketing, financial and growth objectives for designated products, merchandise and services.  To ensure the perpetual integrity and security of all proprietary data, client information, and intellectual property.
Essential Functions: 
1. Performs as a senior-level subject matter expert in the management of products, merchandise, and services of the highest levels of complexity, diversity, and financial impact.
2. Acts as a senior level point-of-contact for the consistent representation and communication of product management.

3. Plans, analyzes, reviews, prepares, develops, conducts, and maintains research and analysis on designated products, and communicate findings to designated audiences, as directed.

4. Takes action to optimize profit and to meet marketing, financial and growth objectives for designated products, merchandise and services.

5. Validates the perpetual integrity and security of all proprietary data, client information, and intellectual property.

6. Provides strategic planning and direction to an assigned portfolio of products and services and validates continued market growth. 

7. Produces competitive, market, and technical analysis reports to show progress of products to management.  

8. Investigates, researches, and tracks market and technology trends for new products and business opportunities.  Proposes and validates the creation of new products and markets where none previously existed.  
9. Develops, maintains and evolves product working relationships with internal and external customer and support organizations to achieve targeted profitability and growth for assigned products and services.

10. Designs and develops promotional materials, marketing tools and surveys, as required or requested. 

11. Develops, maintains and evolves working relationships with designated P&L leaders.  Maintains cost tracking methodology in compliance with P&L recordkeeping and data management requirements.

12. Negotiates with outside companies as needed to establish partnerships and other working relationships.
13. Maintains existing and, as required or requested, creates new product positioning documentation, pricing strategies, contracts and product improvement plans.
14. Interprets and communicates the impact of product management requirements on customer support operations. 

15. Establishes and maintains constant and effective communications with customers, clients and vendors, including soliciting scheduled and random feedback on the delivery of products and services. 

16. Directs customer support in accordance with Service Level Agreements (SLA).

17. Develops and maintains SLAs which meet customer expectations and that reconcile with business resources and objectives.

18. Establishes and maintains the constant availability and readiness of customer support services.

19. Evaluates the availability and readiness of customer support services against the scheduled deployment of products and services, and suspends deployment if resources, staffing, technology and other factors have not achieved established launch requirements. 

20. Prioritizes and allocates resources to achieve customer support service objectives. 

21. Develops and maintains collaborative relationships with all business unit leaders, domestic and international.
22. Provides technical direction, guidance and training to staff, peers and others, as required or requested.

23. Conducts original presentations on product management strategies to internal teams, management and others, as required.

24. Performs other related duties, including special projects, as requested or required.

Education/Experience: Bachelor’s degree in product management, product development, marketing, customer service or related discipline, with an emphasis on working in a large, complex, and diverse product management function, or the equivalent combination of related training, proficiency and experience.  A Master’s degree is preferred.  Ten (10) or more years of related experience, or the equivalent and validated proficiencies.
Skills, Knowledge & Abilities: Demonstrated subject matter expertise with proven hands-on experience in all phases of product management, which includes proficiency achieving/managing total product quality and service delivery.  Demonstrated proficiency conducting product management in compliance with an established budget.  Demonstrated proficiency performing as a senior level subject matter expert in the management of products, merchandise, and services of the highest levels of complexity, diversity, and financial impact.  Demonstrated proficiency as a senior level point-of-contact for the consistent representation and communication of product management.  Demonstrated proficiency negotiating with outside companies as needed to establish partnerships and other working relationships.  Demonstrated experience directing original research and analysis, and the consistent achievement of projected results based on analysis performed.  Demonstrated effective and diplomatic oral and written communication skills, including making scheduled/unscheduled presentations before diverse domestic and international business development teams, executive management, and external clients.  Demonstrated experience using diplomacy to negotiate, to resolve service conflicts, and to persuade others to embrace strategies proposed.  
Licensure/Certification: None.

Performance Requirements: Employee must comply with Jeppesen’s policies and procedures, including but not limited to: attendance, harassment, EEO/AA, confidentiality, security, safety, conflict of interest, ethics, copyright and patent, completion of core management development requirements, and use of company equipment/products/services, etc.
Physical Requirements: Character and scope of essential functions require constant sitting, seeing, hearing, repetitive motion, and occasional lifting of general  office materials [reams of paper, telephone books, flight manuals, binders, etc., typically weighing ten (10) pounds or less.  Employee must comply with safety and security requirements, and wear Personal Protective Equipment (PPE) as requested or required.
Competencies:  (53) Drive For Results, (42) Peer Relationships, (17) Decision Quality, (38) Organizational Agility, (5) Business Acumen, (24) Functional/Technical Skills, (15) Customer Focus, (28) Innovation Management, (35) Managing and Measuring Work, (36) Motivating Others
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