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POSITION DESCRIPTION 


JOB CODE: JE0001
POSITION TITLE






REPORTS TO 

Executive Vice President





President & CEO
Marketing and Product Development

Position Summary

Corporate Officer/Executive Management Responsibilities: This corporate officer position reports to the President and Chief Executive Officer and is one of four members of the Jeppesen Executive Management Team. This team is responsible for growth and enhancing Boeing shareholder value. These responsibilities include developing and implementing the strategies, vision, and long-term performance objectives for Jeppesen’s group of companies and integrating them into the broader Boeing strategies.  Jeppesen generates approximately $300 million in revenues; $80 million in operating profit; and has an asset value of $1.5 billion. 

Individual Executive Responsibilities:
General:  This executive’s responsibilities include strategic planning for the Company’s marketing and sales efforts.  Duties include customer service, pricing, forecasting, financial analysis, budgeting, product life-cycle management, marketing, product-development, customer service and other duties associated with customer management.

Worldwide responsibilities for Marketing and Product Development cover four distinct markets (Commercial Aviation, Business Aviation, General Aviation and Military/Government Services).  The product portfolio includes several thousand unique products, 150,000+ unique customers, and more than ½ million subscribers. 

Customer Service: responsible for worldwide 24 X 7customer satisfaction and maintaining lifelong customer relationships.  Customer satisfaction includes account management, customer communication, and technical customer support. 

Marketing/Public Relations: responsible for enhancing Jeppesen’s brand position across the entire aviation market.  Responsibilities include trade shows, press releases, public relations, advertising, customer seminars and other customer communication activities.
Product Development: responsible for expanding and enhancing Jeppesen’s broad product portfolio in the area of Navigation Services, Operation Control Services, International Trip Planning and Aviation Courseware.  The development team includes writers, artists, multi-media specialist, programmers and aviation engineers.     

Product Management: responsible for shaping and executing the strategic plan through tactical product management strategies.  The team is responsible for life-cycle management for each of the companies’ products. These tasks include pricing, competitive analysis, new product introductions, product design, product-line profitability and bundling concepts.   

Sales: responsible for worldwide sales.  Sales channels include 100,000+ direct retail opportunities, 5,000+ dealers/universities/flight schools, 2,000+ business aviation accounts, 450+ commercial airlines and governments and militaries around the world.

Individual Scope/Span of Control

Financial:

$300 million in annual revenues





$66 million annual expenses


Employees:

422 


Offices:

United States (Denver, Portland, Los Gatos, Atlanta), UK, Germany, China, and Australia. 


Geographic:

Worldwide


Direct Reports:
Vice Presidents (1), Directors (6), Senior Managers (3)

Critical Skills

A.  KNOWLEDGE, SKILLS AND ABILITIES


Strong financial skills for pricing, forecasting and revenue/transaction analysis.


Strong strategic planning ability.


Strong brand management experience.


Broad marketing skills to cover sales and customer service support (Domestic and International), promotion, pricing, product development, public relations, budgeting, research, operations, sales analysis and support


Ability to develop marketing strategies and tactics designed to achieve yearly sales goals.


Solid background in marketing concepts and execution (MBA preferred-Marketing or equivalent work experience.)

· Represent the Company with major customers, governmental bodies and the general public.

· Solid verbal communication skills. 

· Strong negotiation ability to work with major customers.

· Strong Contract negotiation experience.


Budget management experience to manage a budget in excess $100 million.


Demonstrated leadership and management skills to motivate and train a diverse workforce.

· Excellent problem solving ability.

· Visionary leadership

B.  CONTACTS


Internal:  Direct report to President and CEO


External:  Primary Executive Customer and Industry Contact

C.  POSITION CONTROL

This position has complete authority to make executive decisions on all corporate programs to drive marketing and sales and customer service.

